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The Brief 
In the summer of 2024, I was sent to the Raceway Venray to capture 
the high-octane energy of a NASCAR race weekend. Dropped into the 
middle of the roaring engines and burning rubber as a one-man crew, 
the mission was clear: deliver a massive haul of promotional material 
that captured the scale of the three-day event. But commercial didn’t 
have to mean boring. The real challenge was to break away from the 
stale, predictable style of standard sports marketing and give the au-
dience a taste of the raw, chaotic poetry of racing. 
 
The Process 
Managing a three-day shoot entirely on my own meant balancing in-
tense logistics with creative focus. I had to run fast and light, tracking 
the kinetic energy of the cars, the hyper-focused mechanics in the 
pits, and the buzzing crowd under the stadium lights. To keep the 
footage from feeling flat, I hunted for unconventional angles, shooting 
low to the asphalt to emphasize the brutal speed, catching the ab-
stract reflections of the track in driver helmets, and using dynamic 
camera movements that mimicked the rhythm of the race itself. It was 
a constant dance of getting the essential promotional shots while qui-
etly pushing the creative boundaries of every frame.
 
The Outcome 
The resulting footage successfully bridged the gap between commer-
cial utility and cinematic storytelling, giving the client a vibrant library 
of content that felt alive. By injecting a bit of artistic grit into a corpo-
rate brief, the final edit didn’t just document the race, it captured the 
adrenaline and heart of the Venray track.


